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Westbound Communications | AQMD Activities

May 2007 – January 2009
Westbound Communications has provided media relations services to AQMD since June 2007.  Below is a detailed report of Westbound Communications activities and accomplishments under direction of AQMD’s Media Office.
Leaf Blower Exchange Programs – 2007 and 2008
· PowerPoint Presentation – to Administrative Committee on recommended course of action
· Press Materials – developed in English and Spanish

· Radio PSAs and Advertising – Delivered and coordinated Clear Channel relationship
· Coordination with Stihl – Worked directly with the manufacturer on marketing/outreach

· Flyer Distribution – handled electronic and selected physical distribution across Southland

· Press Events – Supported Media Office on multiple events
· 2007 Event in Chino – Dennis Yates served as emcee

· 2007 Event in Inglewood – Jan Perry served as spokesperson
· 2007 and 2008 – Coordinated in-studio segments on a number of news shows
· Secured the following press coverage:

ABC7


NBC4


KCAL9 



KTLA


KAZA


KRCA

KWHY


Telemundo

Univision

KFI



KFWB


KPCC

KIIS FM


Super Estrella

Inland Valley Daily Bulletin

LB Business Journal
San Bernardino Sun
San Gabriel Valley Tribune

Torrance Daily Breeze
LA City Beat 

Chino Hills Champion

Claremont Courier

Signal Tribune

LA Opinion

LA Prensa


Online: ABC7.com
Lawn and Landscape Magazine 
CARB website

Reuters


Press Enterprise
OUTCOME:  LEAFBOWER PROGRAM SOLD OUT BOTH YEARS FOLLOWING PUBLICITY PROGRAM: AQMD Media Office and Westbound Communications recognized for program excellence by two awards from the local chapters of Public Relations Society of America.    

Healthy Hearths –Rule 445
· Preliminary Proposals and Presentations – Worked with media office to convince AQMD team on the need for public outreach on Rule 445
· Attended shows, met with retailers and compiled research on wood burning alternatives

· Spoke with other air districts (e.g. San Joaquin and Denver) for best practices 
· Strategized and created messaging platform for wood burning public education outreach

· Developed actionable tactical plan, timeline and budget

· Identified national research firm and helped develop opinion research proposal 

· Healthy Hearths Name and Identity – Co-created with Media Office and Graphics team
· Developed and recommended names for initiative
· Developed and Presented Powerpoint with media office at Stationary Source Committee meeting  

· Press Briefings – Coordinated two events

· Following July 2007 Board Meeting

· Following March 2008 Board Meeting
· HealthyHearths.org – created Web site that is now active on aqmd.gov.  
· Brought in webmaster who built site on very small budget 

· Worked with Media Office to develop web functionality 

· Wrote all content for the site including FAQ, quiz, gas log incentive, top ten tips, etc. 
· Gathered testimonials from third party endorsers for “Supporters” page

· Healthy Hearths Video – Produced seven minute Public Service Announcement
· Hired and worked with production team to develop script

· Hired/secured on-air talent – KCBS reporter, Dennis Yates, Canyon Fireplace, etc.

· Coordinated production shoots and helped with editing process

· Posted video on HealthyHearths.org and distributed discs to retailers and AQMD partners per request of Dr. Burke

· Media Relations – To date, we’ve secured the following press coverage on Healthy Hearths:

ABC7


KNBC-T

KTIE

KNX


KFWB


KPCC

KFI



Fox11


KVEA (Telemundo)
KVCR – “Greenworks”
LA Times

OC Register
LB Press Telegram

Press Enterprise
San Bernardino Sun
Daily News


Redlands Daily Facts
Inland Valley Daily News

Whittier Daily News

San Gabriel Valley Tribune
OUTCOME:  HEALTHY HEARTHS PUT A NAME AND “BRAND” TO A VERY UNPOPULAR REGULATION.  Media coverage, web hits and sales of gas fireplaces through the AQMD incentive program has been positive and support the effectiveness of the media/public outreach efforts on this program.  

HEROS Program

· Media Approach – Worked with media office and AQMD team to coordinate approach to outreach and explain this program – sensitive to “Big Brother is Watching” connotation
· Press Events – Coordinated and staffed TV shoots with KTLA, ABC7 and Telemundo
· Participant/Partners – Secured testimonies from partners and participants for press interviews
· Media Relations – Secured the following press coverage:
ABC7


KTLA


KVEA - Telemundo

KNX


KFI


KPFK





KPCC


KOCE


LA Times


San Gabriel Valley Tribune
OC Register

Press Enterprise
Inland Valley Daily Bulletin
San Bernardino Sun
Whittier Daily News

Claremont Courier




OUTCOME:  OUTREACH ON THIS PROGRAM WAS STRONG AND CONTINUED FOR SEVERAL MONTHS.  While the actual program struggled under “test conditions”, media coverage of this AQMD program was significant, continuous and positive throughout the testing period. We were able to “turn” media response from “big brother is watching you drive” to this being an important and effective response to a problem.  

Clean Air Awards

· Research and Writing – Gathered information on winners and wrote press materials
· Pre-Event Outreach – Pitched media for calendar listings, attendance and coverage

· Secured Celebrity Emcees

· 2007 ABC7’s Jane Monreal
· 2008 KNBC’s Fritz Coleman 

· Delivered media attendance, secured coverage in: 
CBS/KCAL


ATVN (USC TV)

KNX

KHTS – AM 


Press Enterprise

LB Press Telegram


Santa Monica Daily Press
Burbank Leader


Daily News


Press Enterprise

Contra Costa Times

San Gabriel Valley Tribune

 City News Service

LB Business Journal



Santa Clarita Valley Newsletter


OUTCOME:  WESTBOUND CAPITALIZED ON MEDIA RELATIONSHIPS TO DELIVER EMCEES AND COVERAGE

Post-Wildfire School Recognition Program 

· Idea and Program – Created program to recognize schools for their coordination with AQMD to swiftly respond to severe wildfires 
· Research – Contacted more than 100 schools to confirm actions taken during wildfires

· Identified specific schools to attend recognition ceremony at January 2008 Board Meeting

· Generated list of all schools to be recognized by AQMD Board 

· Flag Program Tie-In – Promoted the flag program as part of ceremony 

· Board Meeting Presentation 

· Secured local school to attend Board Meeting and field trip at AQMD

· Secured attendance of school board officials from numerous districts to be recognized
· Staged photo shoot with students and AQMD Board Members 

· Media Relations – Secured media coverage in the following outlets:

OC Register

Chinese Daily

Daily Bulletin

Press Enterprise

Sing Tao 

 
OUTCOME:  CREATED PROGRAM AS WAY TO CONNECT AQMD WITH EMERGENCY RESPONSE:

This was a great start to promoting the AQMD Flag Program but more efforts like this are needed if program is ever to be accepted by the larger school districts across the region. 
MATES III

· Press Materials – Worked with Media Office to develop press materials
· Press Briefing coordinated press briefing following Board Meeting.  

· Worked on visuals and conference calling capabilities for reports 

· Media Relations – We secured coverage in the following outlets:

AP



KFWB


KNX



KTLA-TV


ABC7


LA Times

Daily News


Chinese Daily

San Bernardino Sun


San Gabriel Valley Tribune
Xinhua


Daily News 

Whittier Daily News

OC Register

The Cunningham Report
Daily Breeze

Arizona Republic 
Press Telegram 

Riverside Press Enterprise
Victorville Daily Press 
San Jose Mercury News

San Diego Union Tribune
Medical News Today 
The Money Times 

Dog Flu Diet and Diseases
DoWo.multiply.com
OpenLeft.com

TheLiberalOC.com

eFluxMedia.com
OUTCOME:  CONTINUED MEDIA INTEREST IN THIS SIGNIFICANT AQMD RESEARCH PROJECT

Lawnmower Exchange Program – 2008 
· Approached and coordinated meeting with Angels Baseball to test the Neuton mower in anticipation for exchange

· Researched and developed advertising recommendations for 2008 program 
· Wrote and pitched calendar listings 

· Secured and wrote PSAs for air across Clear Channel stations

· Press Event – Staged event with Dennis Yates on the Chino City Hall lawn.  
· Pitched and secured calendar listings or coverage in the following outlets:

The City View Channel 35

KESQ


Press Enterprise

CBS2 Palm Springs


Dessert Sun 

Daily Bulletin

Redlands Daily Facts 


LB Press Telegram

OUTCOME:  LAWNMOWER PROGRAM SOLD OUT WITH BIG ASSIST TO PUBLICITY:

More than 1,200 applications processed in day following live KLTA segment
2nd Annual South Pasadena Clean Air Car Show and Film Festival

· Secured and coordinated Dr. Bruce Hensel of NBC4 as event’s emcee

· Pitched and secured calendar listings and event coverage in the following outlets:

KNBC 4


ABC7


FOX11

KYSR - Star 98.7

KBIG - My FM 104.3
KLOS 95.5
LA Times “Emerald City” Blog 
Whittier Daily News
San Bernardino Sun

Long Beach Press Telegram
Redlands Daily Facts
Orange County Register

Pasadena Star News

Pasadena Now 

Pasadena Living Magazine

Pasadena Independent

Pasadena Journal
Pasadena Weekly

GreenOptions.com

Greenopia.com

GreenLAGirl.com


Gas2.0 Web site

CNG Chat Web site
AutoWeek.com 



LA/OC Alternative Energy Meetup 
OUTCOME:  STRONG ATTENDANCE AT EVENT AS A RESULT OF AGGRESSIVE MEDIA RELATIONS PROGRAM.  Board Member Cacciotti very happy with results and now has Westbound working on 2009 show.  
CAPCOA ”The Future is Green” Expo

· T. Boone Pickens – Worked with his PR team to book interviews following luncheon
· Staffed event and oversaw interviews for key spokespeople
· Secured and coordinated exclusive media partnership with KPCC
· Media Coverage – Secured calendar listings and event coverage in the following outlets:
KPCC



Long Beach Channel 3

Victorville Daily Press
San Bernardino Daily Sun 
Riverside Press Enterprise
Orange County Register

KNBC.com 


Torrance Daily Breeze 

Whittier Daily News 

Inland Valley Daily Bulletin 
Redlands Daily Facts 

Pasadena Star News

OUTCOME:  AWARENESS OF AQMD AS SPONSOR/HOST PREVALENT THANKS TO PUBLICITY EFFORTS
In addition to these larger campaigns/programs, Westbound Communications continually supports AQMD’s media office on a range of smaller events.  Some of these include:

Barbara Boxer Hearings

· Developed press materials for Boxer events in Long Beach and San Bernardino
· Pitched both events to designated media and staffed both events

· Delivered media attendance and secured coverage in addition to media Boxer’s office pitched, including: KNBC, KVCR-PBS, KCSB Cable3, Press Enterprise, San Bernardino Sun, IE News Radio, KRLA-AM, KTIE-AM

Miscellaneous 

· Staffed Alt Car Expo in 2007 and KABC Clean Air Car Show in 2008

· Researched outlets for West Coast Section Annual Conference pitching

· Drafted letter to Jay Leno to address HEROS joke
· Researched location logistics and pricing for future mobile board meetings
· Developed  proposal and recommendations on proposed name change to Southern Cal AQMD
· Developed Q&A for KOCE/Oakridge interview

CARB Hearing 

· Secured Spanish media to attend hearing

Tree Planting Event

· Research event and locations

· Contact and coordinate media event for Tonia Reyes Uranga with public relations firm representing United Voices for Healthier Communities 

TXI Riverside Cement
· Assisted Media Office with message points, media strategy, and best responses from AQMD
· Staffed public meeting held by AQMD

· Developed top-line update and FAQ for Governing Board 

Weathercaster Meetings

· Presentation – Assisted in developing compelling presentation to TV weathercasters

· Set up and staffed meeting with ABC Weather Team (Dallas Raines, etc.)

· Advancements – weather teams are more informed now regarding AQMD’s role in providing up-to-date air quality measures.  

Wildfire Recovery Kits
· Idea Generation – Worked with Media Office to create AQMD Wildfire Clean-Up Kits
· Safety Tips – Worked with Red Cross to compile AQMD’s recommendations for recovery tips

· Board Member Support – Tied in kits to Board Member Antonovich appearance
BMX Hydrogen 7

· Secure and coordinate interviews for Mayor Pulido with OC Register and KTIE/KRLA

Crisis/Disaster Response Plan 

· Plan Development – Worked with Media Office to create communications plan for disaster response situations.  Plan addresses media correspondence and Board Member involvement.  
